The Coca-Cola Company, please focus only on soft drink products. 

Brand Inventory (Assessment of the brand’s strategy from the firm’s point of view). Analyze the marketing mix (4 Ps) in terms of its ability to achieve the brand’s objectives.  What is the brand identity the firm is attempting to create?  Identify (branded house vs. house of brands) and provide a graphical representation of (i.e., the brand portfolio/hierarchy) of the brand architecture. Discuss and critique this architecture:  What is the role of your brand relative to other brands the firm offers?

No need introduction and cover page. Answer to the questions only and use reliable sources. 2 sources minimum. 
